
SNO!zone

• Objectives - To raise awareness of the SNO!zone brand and to 
differentiate it from its parent company, Xscape, and to drive 
footfall to each of the three centres

• Strategy/Tactics – Liaised closely with national and regional 
travel, leisure, sports and family journalists to raise awareness 
of SNO!zone’s facilities, profiled SNO!zone’s sponsored riders, 
organised national promotions, raised profile of SNO!zone’s 
programme of outdoor events and sought opportunities to 
provide snow for music festivals and shopping centres

• Results – Widespread coverage of SNO!zone’s outdoor events, 
national profile pieces on SNO!zone’s sponsored riders, 
increased footfall 





SNO!zone

� “We needed a PR agency that could fulfil our brief of increasing 
our national brand awareness. Although we have only been 
with Beattie Communications since March, by working very 
closely with us, they have already helped us achieve some of 
our short-term goals.
“Beattie’s creative campaigns have already given us a wide 
spread of TV, radio, press and web coverage across national 
and regional media. They are great to work with, and 
understand our business immensely- I couldn't recommend 
them highly enough."

- Lisa Allan, SNO!zone brand manager


