
Objectives

Raise the profile of  Yorkshire and Clydesdale Bank’s unique approach to services through its network of 
Financial Solution Centres (FSCs) setting the brand apart from competitors. Publicise the Bank’s work within 
the business community and demonstrate their knowledge of business/private banking and profile its expertise 
to help the FSCs reach their individual and business goals, get smarter and raise the bar between Yorkshire 
and Clydesdale Bank and the competition.

Strategy/tactics
Support the FSCs efforts to improve visibility within each local community and attract new members and 
business partners by:
•Creating and analysing bespoke media strategies for each region and individual FSC
•Writing eye-catching press releases for your local media
•Build relationships with local opinion formers and journalists
•Publicising member events
•Establishing the business’ key figures as expert commentators in the local, regional and trade press 
•Use the expertise and knowledge of key stakeholders to construct thought pieces that could be syndicated on 
a national, regional and local level to all forms of media.   

Engaging with the centres, assess their needs and raise their profiles by targeting the widest spectrum of media 
outlets, from the national press to local papers and specialist magazines. Generate a stream of opinion pieces 
to spread the FSC message, complementing a steady flow of deals and FSC-related news releases.

Results
The generation of positive news stories built greater awareness and understanding of the FSC network among 
the target media, helping to generate new business and reinforce confidence in the bank with existing members 
within each FSC region. A steady flow of positive news for the national, regional and local press was secured 
about developments within, and deals struck by, the individual FSC. 






